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Extract:

This study aimed to know the “determinants of the trend towards digital
marketing in light of the Corona 19 pandemic.” We conducted an

study of the opinions of a sample of citizens who make (18)exploratory

A question, and analyzing the results electronic payment via the Internet.
after unpacking it using the spss program, and this study adopted four
hypotheses that were selected through analyzing the answers of the
sample members, and the study reached a set of results, the most
important of which is the contribution of the customer’s awareness of the
the extent of benefits of electronic payment via the Internet in determining

the trend towards digital shopping In light of the COVID-19 crisis.

Keywords: digital marketing, corona pandemic, electronic payment.
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Administration, Vol.1, N.5, 2015, p74.
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*SEO : Search Engine optimization

*SEM : Search Engine Marketing (SEM=SEO+SEA: search engine advertising +SMO: social media
optimization), plus d’informations sur le lien suivant: http://www.leonard
rodriguez.com/blog/searchmarketing/ seo-search-marketing/definition-sem-seo-sea-smo-search-engine-
marketing-421
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Tests of Normality

Kolmogorov-Smirnov® Shapiro-Wilk
Statistic df Sig. Statistic df Sig.

=) @dliay adall 35 yiSTY) ,251 34 ,189 , 755 34 ,641
< Y ye
el 450 ,261 34 ,194 ,760 34 ,584
i Ol ge Abal¥) (g ,209 34 ,091 ,872 34 ,638
LS 19
A8l b cOlalaal) Ay 5 yiSIY) ,218 34 ,070 ,885 34 ,431
a. Lilliefors Significance Correction

Ol Si—

I o gAY B iy -

Statistiques de fiabilité

Alpha de Cronbach Nombre d'éléments

,897 6

A galaed) —

Statistiques de fiabilité

Alpha de Cronbach Nombre d'éléments

,710 3

19 U5 oyt 4lo¥l oo Ogy C9> —

Statistiques de fiabilité

Alpha de Cronbach Nombre d'éléments

,884 4

RPN [RUDTVIPN IR FEI

Statistiques de fiabilité

Alpha de Cronbach Nombre d'éléments

787 5
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Statistiques de fiabilité

Alpha de Cronbach

Nombre d'éléments

,935
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Frequency Table

&) o) CULII-3

U A dde Auil e pata uind)

Frequency Percent Valid Percent Cumulative Percent
Valid B 19 55,9 55,9 55,9
Sl 15 44,1 44,1 100,0
Total 34 100,0 100,0
s A A Al ) G i e
Frequency Percent Valid Percent Cumulative Percent
Valid = 18 ) 30 4aw 24 70,6 70,6 70,6
e 31 ) 45 4 6 17,6 17,6 88,2
1 50 45 4 11,8 11,8 100,0
Total 34 100,0 100,0
(3T 381 dbe A Al cua urda JAA)
Cumulative
Frequency Percent Valid Percent Percent
Valid Jil 5« 40000 2 27 79,4 79,4 79,4
= 40000 ! 7000072 3 8,8 8,8 88,2
ST &« 70000 2 4 11,8 11,8 100,0
Total 34 100,0 100,0
&g A A Al pal) i (g glsal) (papladl)
Frequency Percent Valid Percent Cumulative Percent
Valid sl il 4 11,8 11,8 11,8
rala 22 64,7 64,7 76,5
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il Ue 8 235 23,5 100,0
Total 34 100,0 100,0

O b il g AN e ) BIA 1<) 19

Frequency Percent Valid Percent Cumulative Percent
Valid axd 17 50,0 50,0 50,0
b 17 50,0 50,0 100,0
Total 34 100,0 100,0

AL g1 g3 cSlalaall i) Caad Jlarindy cliphas adal) g SV Wyl

Frequency Percent Valid Percent Cumulative Percent
Valid LSl sl 9 26,5 26,5 26,5
Wl 1 2,9 2,9 29,4
i iy ) 21 61,8 61,8 91,2
A 3 8,8 8,8 100,0
Total 34 100,0 100,0

Cra O ) 930 (B gauil) (B ) dadiall A Le Aliadal) daic
Cumulative
Frequency Percent Valid Percent Percent

Valid Gosuill e el 11 32,4 324 32,4

Gasndll ye adl ga Jual 5l _clainy) 9 26,5 26,5 58,8

Gasmill i g8 sall iy Y 12 35,3 35,3 94,1

Lol N 5 e Y) 2 5,9 5,9 100,0

Total 34 100,0 100,0

75 99N (S Bley S sume DLl Dyjlnad) DB el dnlucnd) law gaali—4

GNPt
Univariate Statistics
Missing No. of Extremes?®
N Mean Std. Deviation Count Percent Low High
X1 34 3,38 1,206 0 ,0 0 0
X2 34 3,76 ,987 0 0
X3 34 4,12 ,913 0 0 2 0
X4 34 4,12 ,946 0 0 2 0
X5 34 4,21 ,978 0 ,0 2 0
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X6 34 3,76 1,327 0 0 0 0

X1 6 34 3,8922 ,87027 0 ,0 2 0
a. Number of cases outside the range (Q1 - 1.5*IQR, Q3 + 1.5*IQR).

AW leed! Sdows Slylad &bl CBI U9 dyluod! Sillaw gzad1—5

Univariate Statistics

Missing No. of Extremes?®
N Mean Std. Deviation Count Percent Low High
X7 34 3,62 1,101 0 ,0 4 0
X8 34 3,79 1,175 0 ,0
X9 34 3,24 1,232 0 ,0 0 0
X7_9 34 3,5490 ,93161 0 ,0 4 0

a. Number of cases outside the range (Q1 - 1.5*IQR, Q3 + 1.5*IQR).
o Bl e Ol J}? Sdowe Oyl dyylaadl OB oY1y dnlucd! CJLE.»}:'.J\—6
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Univariate Statistics

Missing No. of Extremes?®

N Mean Std. Deviation Count Percent Low High
X10 34 3,47 1,398 0 ,0 0 0
X11 34 3,18 1,336 0 .0 0 0
X12 34 3,00 1,371 0 .0 0 0
X13 34 3,94 1,205 0 ,0 4 0
X10_13 34 3,3971 1,14501 0 ,0 0 0

a. Number of cases outside the range (Q1 - 1.5*IQR, Q3 + 1.5*IQR).

iy 2SIy Slalaall B A8 suses Ll dyjlaall DB el iyl Slaw giall—T

Univariate Statistics

Missing No. of Extremes?®
N Mean Std. Deviation Count Percent Low High
X14 34 3,24 1,046 0 ,0 0 0
X15 34 3,18 1,167 0 ,0 0 0
X16 34 3,47 1,051 0 ,0 0 0
X17 34 3,24 1,156 0 ,0 0 0
x18 34 3,88 ,729 0 ,0

10
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X14 18 34 3,4000 ‘ ,69457 ‘ 0 ‘ 0 ‘ 0 ‘ 0
a. Number of cases outside the range (Q1 - 1.5*IQR, Q3 + 1.5*IQR).
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T-Test
One-Sample Statistics
N Mean Std. Deviation Std. Error Mean
oo o ailia il s SIYI s Y1 e 34 3,8922 87027 ,14925
Umlaall A5 34 3,5490 ,93161 ,15977
Casd Ol e Abal) (ug i Ui 19 34 3,3971 1,14501 ,19637
A8 & el 415 KW 34 3,4000 ,69457 ,11912

One-Sample Test

Test Value = 3

95% Confidence Interval of
Sig. (2- Mean the Difference
t df tailed) Difference Lower Upper

o= o pdliay adall g STy 5,978 33 ,000 ,89216 ,5885 1,1958
< iy e

el 450 3,436 33 ,002 ,54902 ,2240 ,8741
s (sl e ALY 2,022 33 ,051 ,39706 -,0025 ,7966
oo Us) S 19

A (8 cOlalaal) A5 LY 3,358 33 ,002 ,40000 ,1577 ,6423
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